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	Our Network Strategy


Let’s think of every individual as being part of several networks. Our goal is to tap into existing networks that we belong to as well as into other people’s networks. This approach allows us to get in front of many more people than we could do personally or directly, and it helps boost our credibility.  
1. Which networks do we belong to whose members may be interested in our art or our mission?

2. What are the characteristics of our target market? Which networks might these people belong to? For inspiration let’s think about different types of our customers as well as our major donors and presenters.
3. Which types of corporate customers and sponsors might we get access to via our board members, associations, etc? 

4. Can we think of any influencers with a large following who might spread the word for us (celebrities, community leaders, association leaders, journalists, bloggers etc.)?
5. How will we communicate with and nurture our key networks? 

6. How can we persuade people in the relevant networks to take action for us? Which messages are likely to resonate with them?
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